
 CRDA Membership Form 
     January 1, 2005 through December 31, 2005 
 
The Mission of CRDA: To provide affordable dressage schooling shows, clinics, educational lectures, and 
sponsorships to its members and local community. In addition CRDA strives to offer a friendly, casual forum in 
which riders can compete and gain knowledge about the art/sport of dressage. 
 

Members of CRDA automatically become a group member of the United States Dressage Federation (USDF); 
receive quarterly Newsletters; show and clinic listings; and discounts to CRDA sponsored events. Each member will 
receive a complimentary subscription to the Horseman’s Yankee Pedlar (one per household). 
 

Membership Information (check all that apply) ___Renewal   ___New Member   ___New Address 

Name____________________________________________________________ 
Street____________________________________City____________________ 
State ________ Zip________ E-mail Address ____________________________ 
Day Phone ________________________Evening Phone______________________ 
 

__Junior (D.O.B __/__/__)         __Adult        __Professional        __Vintage (50+)          __Family 
(Junior must be under 18 as of 12/31/05) 
 
 
Signature of Parent or Guardian if under 18___________________________________________________ 
 

Dues for 2005 Postmarked Before 12/31/04 Postmarked After 12/31/04 
 

Annual Dues  $ 37.00  $ 40.00 
Family: for each additional family member $ 10.00  $ 12.00 
Family Membership:. Only the primary person on a Family Membership gets a USDF Group membership. 
Additional USDF Group memberships can be added for $17/person. 
 
 

 
Make checks payable to:  Charles River Dressage Association 
  4 Jade Walk 
  Medfield, MA 02052 
For more information call Carol Burkhart at (508) 359-9961 or email carol.burkhart@comcast.net  
  Pam Murray at (508) 429-2096 or email murr56@aol.com 
 

As a Member of CRDA please check all that you would be interested in helping with: 
___Monthly Meetings ___Quarterly Newsletters ___Fund Raising 
___Shows/Clinics ___Managing Shows/Clinics ___Public Relations 
___Adult Camp (May 2005) ___Other (specify)_____________________ 


